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Marilyn Sholin

. Fearless Artist

o live a creative
Tl woe must first
the fear of
being
sald awthor, psy-
chologist, anthro-
pobogist, ologist
and student of human consciousness,
Joseph Chilton Pearce, Amd Marilvn
Sholin, Miami-based author, part-
time child psychologist, full-time por-
trait  artist, marketing gure and
teacher, couldn’t agree more.

Ihe remarkable professional tri-
urmphs of Sholin are not unlike the
jigsaw puzde found on her web site.
It is not until all the segments are
viewed as whole, that her individual
achievements come together to reveal
a quarter century of unparalleled out-
put—containing originality, insight
and technical excellence.

From the beginning, Sholin
admits, photography was a frighten-
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img family affair.

“1 used to hang out with my two
older brothers in the darkroom they
sel up b the basement of our houwse
in Fairlewn, M1,° Sholin confided
with a chuckle. they
twrmed off the lights, before turning
on the safe light, they would pre-
tend there was something extremely
scary in the room that was about to
start cating at my ankles. I'd scream,
and they would yell, “You can't turn
the light on! You can’t turn the light
on!’ Even though they tried hard to
keep me ouwl of that darkroom, 1'd
put up with their nonsense and stay
bevause | foved watching them mak-
ing magic.”

“Whenever

Precocious Focus

The Sholin family always had cam-
eras in the house. When she was
about 12 years old, Sholin started tak-
img the pictures at ail the family

"Reprinted courtesy of Rangefinder Magazine 2004"

events, Y] was "'I'W‘:"."‘ the one that had
a camera in my hand,” Sholin says,
“AllL really wanted for my 16th birth-
day was my own Instamatic camera.”

Years later, afver being married and
I1-IVi|I-|; chithileen, Sholiin stll FBadian't
foumed @ cure for the Insidious shutter
bug that had invaded her lmagina-
ton decades earlier.

"1 abways wanted to know how 1o
take pictures and really do it right,”
she declares, "1 had been a retail
buyer for Burdines department stores,
and when | quit to have children, 1
saw what the studios st Sears and
Penney’s produced, and | didn't want
miy children portrayed like that.”

The next stop in Sholin's photo-
graphic journey was in 1978 at
MNova Davie Community Schoal,
adjacent to a very large cow pasture
in Davie, FL.

After taking the course—which gave
her biweekly access to a darkroom—
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three times, Sholln began
taking pictures of ber own
and her neighbors chil-
dren. “When we would get
together for a play group,”
she says, “my friends
brought me film and asked
me to photograph  their
children. Eventually, it
dawned on me that 1 could
actually charge for the
photography,”  In carly
19749, she sold her first pic-
ture and never looked
hack,

“What was missing from
the market at that time,”
Sholin | continues, “was
high-key color pormraits. |
went after that market,
and It just cracked right
apen for me,"”

Times Change

“hince my days a3 a
department  store buyer,™
Shotin explains, “market-
ing has always been sec-
ond nature to me. For-
tunately, | could say things
in my advertising in the
early 1980s that no one
can do now. The local
newspaper put out a mini-

paper called "Neighbors’
that had a classified sec-
tion. Under “Personal Ser-
vices," in hig bald letters. |
advertised, ‘1 SHOOT
KIDS." That was the begin-
ning of my business, and
it broaght a lot of phone
calls.

“Eventually,”  Sholin
continues, °1 wanted to do
studlo work, so 1 built a
M-sejisnre-food studio o
ter the house, After three
years, the orders were pil-
i|15 up in my becdrosm,
and my husband amd |
decided that because the
business had overman the
house, | needed 1o take
the business out of the
house,

“1 then reoted an 300-
sgjuare-Toor storefront
about three blocks from
my home, T was in there
four years, and in 1986, 1
built a new 1200-square-
foot studio in a shopping
center on a4 main street.
Six wears later the state
took the space away from
me to widen the road. |
then moved to an office
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warchouse and worked out of a cus-
tom-designed, 2600-square-foot stu-
dio that 1 bullt from scmatch.”

Afver eight years, however, Sholin
began growing bored with her stu-
dio work and with developing a cre-
ative [ascination with emerging
technologies.

On January 1, 2000, Sholin closed
her custom-desigined studio, moved
everything she could fit inte her
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home, and began doing all ber por-
trait photography on location. “MNo-
body comes to my home now"
Sholin states. *1 go to their home, the
park, the beach, or wherever, and

photograph  everything on  a
Hassleblad with a 150mm lens,

“All  the exposed film goes
overnight  to Miller's lab  in

Fittsburgh, K5," Sholin continues. *1
get everything back over the Internet

as digital files from ProShats 1 then
manipulate the digival files and show
those for the sales presentations on
my laptop. There are no paper
proofs. Amazingly, since I've started
going to clients' homes, my sales
have gotten higher than they were at
the studio, When I'm in their homes,
I see what they have on their walls
already and what they like, so I geta
clue about what to shoot and what
to shiow them,

“Once the client has placed an or-
der, 1 have the lab scan the megatives
onte i CIN, From thers, the images are
manlpulated and palnted in Adobw
Photoshop and Corel Fainter 8. Once
the order is printed, everything Is
hand delivered to the client In person
or by courier.”

Learning to “Paint”
“1 first started looking at watercclor
portraits  around  1998.%  Sholin
explains, "and 1 thought to myself,
this 1s what | want my work to look
like, But | had no idea how to do it. In
1999, 1 discovered Corel Painter, and |
ascertained that it was fairly compli-
cated software. This led me to a five-
day school in Cape May, NI | took a
class from Helen Yancy and got famil-
tar with the technique. Then | took
another full-day, one-on-one class
with Jane Conner-Ziser.”

Marilvn  alse  became  friends
through the Internct with Jeremy
Sutton, who has been involved with
Corel Painter from its inception, and
she learmed a great deal from her
friendship with him and his books.
She has since learned that the Corel
Painter 8.1 softwire is much easier to
learn than originally thought, and
now teaches many photographers
how to make It work for them and
their style of photography.

Between these classes, and infarma.
tion she learned from the Intermet,
Marilyn was pretty much ready to de-
velop the style of work she produces
today.

Knowing talent and output are not
the anly recessary ingredients to sur-
viving as a professional photographer,
Sholin purposciully exposed her work

| tothe cients she sought.



“In the last couple of years, I've done
a number of things to promote my
work.” Sholin explains. “For example, 1
got  involved with  the Miami
Children's Museum, which just built a
new 25 million dollar building.

“I died something with them, whete
everyore who made a donation be-
mween @ 31000 and $5000 received a
free portrait and a five-inch, framed
watercolor portrait. The word of mouth
from that was overwhelming. Un-
believably, nearly evervone who
received a portrait ordered more im-
ages, and many people placed substan-
thal arders with me for watercokor amd
canvas paintings.”

This promotion technique worked so
well for Sholin that she tried it again
with two other charities on a much
smaller scale. They proved equally suc-
cetshil, because the response, she
explains, while not as large, was target-
ed toward an entirely different group of
potential customers than the museum
project. So she gained a foothold in
entirely new markets. She also appreci-
ated the opportunity to give something
back to (e commmity avd supgpon
her favorite charites.

“What makes me feel really good
about the orginal museum project,”
Sholin says, “is museum officials have
told me my artwork was responsible for
$ 100,000 in donations.” In addition to
a permanent plagque now hanging in
the Miami Children’s Museum thank-
ing Sholin, the museum also uses her
paintings on official thank vou notes.
The museum project was 5o successful
that the new children's museum in
Broward County has already contacted
her aboat helping them raise funds.

Unlike her photographic artwork and
carcer, Sholin's book, Studis Porfrait
Photograpiny of Childrern arrd Babsies (Am-
herst Media, $29.95) came about pri-
marily due to Sholin being in the right
place at the right time.

“1 was in a booth at a PPA conven-
tiom,” slwe explains, “doing marketing
consults for members, and this puls-
lishing company was in the booth
across from me, On one of my breaks |
went over to see what they were up to.
At the time I did a lot of postcard miail-
ings, and 1 gave one of the people in

the publishing booth one of my mar-
keting packs. Later. he called me and
asked me to write a book for them. He
walked mee through the entire process.”

The version out now is the sccond
edition and, ke the first, is based on
Sholin's studio work. Both the fist edl-
thon, which came out in 2000, and the
second  editlon, which came out In
2002, are step-by-step manuals illus-
trating in words, diagrams, and hand-
some photographs, how to be a suc-

cethil studio photographer of babies
and childremn.

Amang other topics, the book details
how to create a child-friendly environ-
ment; what to expect during a typical
porteait sitting: how to choose the nee-
cssary equipment, film and lighting
and techniques for customer service
andd profitabile sales,

Future Plans
Jusst over a year ago Sholin designed a




new line of greeting cands called Sholin
Pictoaials, om which she used varbous
Flioteshop and Painter technigues in
coanlrmation with orghnal porteains.

T deciced 1o market them and Bave
thern printed by a grevting card printer
in California called Celebration Cards
(whank celebrationscands.com).

"My Hine b5 represented by Robyn
Tauber. | had the marketing ideas, but no
time to implement them. Robyn put
together the materal and showed my
work to various businesses. The cards
sold locally and nationally on a small
level, but we realized manufacturing the
cards myself had a lot of drawbacks, At
the National Stationary Show in New
Yook City, Fobyn and 1 showed my work
to & number of art directors, and a large
greeting card manufacturer purchased
my images.

“When | showed my arbwork, 1 dis-
coversd there was a great deal of interest
in my technique, 50 I've put together a
new line of distinetive paintings with
strong, vibrant colors. [ call it my "WOW
Line' bevawse that's what people tend to
say when they see It. I'm also imple-
menting a plan to introduce a limited
edition line of art that will be marketed
as original prints, posters, calendars and
grecting cands. Additionally, | have plans
to market a line of newbom, baby and
childeen’s roonm art that can e hung in a
nursery of childs moom as part of the
decor. Recently, a national magazine and
the producer of a national cable televie
i shoaw have r:u:pr:hwd an intérest in
using my artwork.

“It's been a long and challenging road
since that first photography class,”
Sholin admits, “but it's been fun and
enormously rewarding. My life has
changed dramatically and so has my cre-
ative output.

“When | give a class on photography
as art,” Shalin concudes, “1 implore my
studenits 1o be fearless. Chamge is good, |
tell them. Daon't fear it—embrace i

Marilyn Sholin's jigsaw purzle and
work, ax well as her schedule of class-
es can be found at www.marilyn
sholln.com. -

Loy Singur 5 o gwiord winning wiker and phofog-
roprer e i Lovclenhdl, Florida. He hes [ought pho-
tography bn medole sohoal, college and of Nowr Deni
Communily Schoo! in Dowie, Fonde om 1997 o
Tear.
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